
THE CHALLENGE
The Brighton Marathon was launched in April 2010 with over 7,500 runners taking part. 

After its initial first two years’, it was considered “Britain’s no. 2 marathon” for its profile, 

quality of organisation and publicity generated from the event. At that time, more than 

200 charities had runners in the event, and this demand led to an increase from 3,000 

to 6,000 in the number of places being offered to charity in 2012.

Brighton Marathon’s relation with charities has become increasingly important for the 

event organisers, former international athlete Tim Hutchings and former Brighton club 

athlete Tom Naylor. It was crucial for them to make sure they keep building and main-

taining their relationships with charities by helping them to raise more funds for their 

causes through Brighton Marathon’s participants and supporters.  It then became a 

priority for the organisers to find and adopt a solution that could meet their business 

and personal goals.

THE SOLUTION
Since day one, Brighton Marathon has been using the ACTIVE Network technology to 

power event online registrations and data management while JustGiving has been the 

preferred event’s fundraising platform since 2011. 

Both technologies have performed well separately during these years. After several 

conversations and meetings, it was apparent that Brighton’s interest to help charities 

increase fundraising needed to get a step further. This is how ACTIVE Network and 

JustGiving combined their efforts and technology to propose a new solution for the 

2013 event. That solution which consists on the integration of a small piece of software 

would be trialled as part of the registration process. This meant that, participants were  

given the opportunity to start creating their fundraising page from the moment they 

enter the event, avoiding to waste unnecessary time between the the registration 

process and the beginning of their fundraising (usually only a few months before the 

event takes place).
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THE RESULTS
Over a period of 1.5 months from the registration open day, Brighton Marathon 2013 has 

seen an increase of 340% in the number of fundraising pages created compared to 

the same period last year.

In addition, the integration of this new widget has helped to improve the number of 

people who donated by 320% resulting in a 305% growth in funds!

“ACTIVE Network and JustGiving’s tool has been very beneficial for the Brighton 

Marathon, which has ambitious fundraising goals. We’re already seeing a considerable 

increase in the number of fundraising pages created compared to last year.” 

Tom Naylor,Event Director for Brighton Marathon

IF YOU WOULD LIKE TO GET THE ACTIVE NETWORK AND JUSTGIVING INTEGRATION 
FOR YOUR EVENTS TO INCREASE YOUR NUMBER OF SUPPORTERS AND FUNDS 
RAISED VISIT WWW.ACTIVENETWORK.CO.UK/JUSTGIVING

CASE STUDY
web: www.ACTIVEnetwork.co.uk/justgiving
tel: +44 (0)207 313 5733
mail: CharitiesEurope@ACTIVEnetwork.com
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