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RESULTS

12%

BUSINESS CHALLENGE

ACTIVE NETWORK AND JUSTGIVING INTEGRATION MAKES IT EASIER TO CREATE A 

FUNDRAISING PAGE AND INCENTIVISES PARTICIPANTS TO START EARLIER

BACKGROUND
Maggie Keswick Jencks Cancer Caring Centre Trust (Maggie’s) is a UK charity whose purpose is 

to provide high quality, evidence based psychological, emotional and informational support for 

those affected by cancer. 

To reach its goal of creating a network of cancer caring centres available to anyone in the UK, 

Maggie’s relies on the support of organisations and individuals who raise money through events, 

activities and donations.

In the current economic climate event recruitment is becoming increasingly challenging. The 

growing number of competitor events also makes it more difficult to deliver a healthy ROI on 

events as marketing costs grow. So it was essential to find a way that would encourage and 

make it easier for participants to fundraise.

IMPLEMENTATION PLAN
Maggie’s was using ACTIVE Network as its online registration provider and JustGiving as the 

preferred online fundraising tool. So, when the two organisations approached Maggie’s to 

combine online fundraising with the registration process for Maggie’s Monster Bike & Hike, the 

benefits were clear. The integration allowed participants to create a fundraising page from the 

moment they registered for the event, meaning more people fundraising online sooner.

Both Active Network and JustGiving offered excellent support 
in implementing these changes, and made the setup very 
simple.
Joanna Dyson, Head of Events, Maggie’s Cancer Caring Centres

Here’s how ACTIVE Network & JustGiving integration helped 
Maggie’s grow fundraising:

EARLIER FUNDRAISING
As participants reach the confirmation page of their event registration, they see a widget that 

allows them to immediately login or register for their JustGiving account to create the fundraising 

page for Maggie’s Monster Bike & Hike event. Registrants understand that is part of the 

registration process to the event so they are incentivised to create their page immediately. 

FUNDRAISING PAGES:

23% 
MORE PAGES CREATED 

THAN IN 2011

PARTICIPANT TO FUNDRAISER CONVERSION:

34%
MORE INDIVIDUALS 

FUNDRAISED THAN IN 2011

“

Find out how you can improve your event 

operations and efficiencies:

www.ACTIVEnetwork.co.uk/justgiving
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HIGHER CONVERSION
Whenever participants did not create a registration page upon sign-up, event organisers were 

able to use ACTIVE Nework’s RegOnline email tool to send email reminders about it so they 

could start fundraising immediately.

SOCIAL MEDIA SHARING
Both on the event confirmation page and on the fundraising page, the participant has the facility 

to share their attendance with friends and family via social media, adding a warm word of mouth 

about the event. This meant more participants and greater donations.

FUNDRAISING SUPPORT
Participants who create a fundraising page through JustGiving are given several template tools 

and tips, to help them improve their fundraising efforts with minimum effort and overachieve 

their goals.

Active Network and JustGiving helped simplify the event 
management process for our team and created a smooth 
journey for our supporters. We have seen more online 
fundraising pages created this year and we’re delighted 
that we’ve raised more through these channels than we did 
last year.
Joanna Dyson, Head of Events, Maggie’s Cancer Caring Centres

Find out how you can improve your event operations and efficiencies:

www.ACTIVEnetwork.co.uk/justgiving

“


